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Exponential Growth of Computing

Twentieth through twenty first century
Logarithmic Plot

All Human Brains
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Wle kann I\/Ienschen dabe| '
unterstutzen SICh In einer zunehmend
komplexen Welt Zu 0r|ent|eren?




Informationsdesign (Definition STC)
Ubersetzung komplexer oder unstrukturierter Daten in wert- und sinnvolle Information.

Experten




Information Foraging (Info-Nahrungssuche)

We seek, gather, share and consume information to a
degree unapproached by other organisms. We might properly
be characterized as a species of informavores.

(Dennet, 1991)




Information Scent
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The purpose of design is to amplify cognitive
performance not only to create interesting pictures.

... It should do for the mind what cars do for the feet.

(Card, 2008, p. 539)




Konventionen sind unsere Freunde.




A symbol is something, who someone intends to
represent something other than itself. 1. DeLoache, 2004




We wanted to design something memorable but meaningless,
so we could educate people as to what it means.
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Microsoft Excel
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War diese Information hilfreich?




Quelle: Ruedi Baur
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“I'll pause for a moment so you can let this information sink in.”



Informationsdesign for all
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Usability Design Methods o
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ié 50% -
... the WOW effect! :

Number of Test Users

Source: Nielsen (2000a, p. 1)



Beispiel: Websites 50 Worter: 75 %

80% der User scannen Text* 100 Worter: 50 %
400 Worter: 35%

*Quelle: http://www.useit.com/alertbox/percent-text-read.html 1000+ Worter: 20%




Bring the user back in.

Gary Larson
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